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Abstract

"A study for taxonomical division and
functional analysis of identification

design”

The function of a trademark is identification.
This paper explain modern trademarks in
relation to two other issues:

design programmes and branding.
Identification often takes place within the
framework of a design program.

The term ‘branding’ has been adopted in
modern marketing termirology

to mean the marking of products.

Both design programmes and branding are
methods for corporate identity.

one on the organizational level, the other on the
product level.

A new definition of trade marks and a way of
classifying them according

to selected qualities, is intended to expand our
understanding of them by highlighting their
similarities and differences

The principles of the division, chosen to reflect
characteristics of function and design. include
material qualities (what the trademarks show)
and referential qualities ( what the trademarks

mean ).
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1. Form + Communication - Walter Diethelm.
Edition ABC Zurich 1972.
2. Prosess visual - Wolfgang Schmitted.
Edition ABC Zurich 1978.
3. Color and Communication - Jeau-Paul Fave
Andre November
Edition ABC Zurich 1979.
4. Experiment Design - Igildo G. Biesele.
Edition ABC Zurich 1986.
5. Poster Annual 1999 - B. Martin Pedersen
Graphis Inc. 1999.
6. Marks of Excellence - Per Mollerup
Phaidon Press Ltd. 1997.
7. 9217} el - skl olell. R &3, 1988.
oA,
8. Notes on Design - % #34A,
FA 3 A EF TR, 1984,
9. History of Graphic Design - Philip B. Meggs.
John Wiley&Sons Inc. 1988.
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&t (Picture mark) ‘2xota’et ‘agolA(Letter mark &Picture mark)’
AM Hirschsprung &Sonner Mobil 0il U.S. A
Design : 1937 Design : Chermayeff &Geiismar. 1965

W 7
- ~

Newton

Z=HH ol=(Figurative marks) Z3H o3 (Figurative marks) =¥* ota(Figurative marks)
Copenhagen restaurant. Apple Computer, U.S. A Kreuzeckhof Milkcenter.
Design : Bo Bonfils, 1975. Design : KleusKuhn &Kemmann.

M N 2 I 1 } | b I

SAME o= (Descriptive mark

TRYHE (Proper names)

Braun. Germany

Design . 1935

ReDesign . Wolfgang Schmittel, 1952)




loleldle]€] (Identity) E12K01 7] 5Ael whi B9} -4l g 23 (pp.26~44) - # & &

@ Bikuben @ Shell

275 H3&(Metaphoric names) Ktodgdele| WAl (Found names)
Bikuben, Denmark. Shell, UK.
Design : 1957 Design : Raymond Loewy, 1971

ReDesign : HT/STB Reklame, 1972

2kx}& (Abbreviation)
NewYork. NewEngland, excellence®]
SRS AK2. &, NY. NE, EXe| &40,

oI9lx ele| HWAl(Artifical names) Design : Lippincott &Margulies, 1984

Elf, France
Design : Jean-Roger Rioux, 1966

F2Xo{® (Acronym)

H|2kAFa (Non-Abbreviations) Actien Gesellschaft fur Anilin-Fabrikation, Germany,
Metlife U.S. A Design : Agfa company, 1823
Design : Anspach. Grossman. Portugal. 1991

i = & I'-%.‘-.". fif}w‘z;‘ {:'

NINGNA Al 5/ :

AR A% @ Fazy) A b ‘::’uy 25 l K E A

L& ‘::.3" i ’@.’.-_1_'_: ;?’t ﬁﬂ o ] “‘*"?'_‘-vj il b
SFEx0{d (Acronym) SEX0{g (Acronym) FEX0i& (Acronym)
National Aeronautics and AKtiebolaget Gasaccumulator Ingudr Kamprad Elmtayd Agunnaryd. Sweden.
Space Administration, U.S. A Design : AGA, 1955. Design : 1943.

Design : Danne &Blackburn, 1976
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IBM "

HIFEX AZX 2R (Non-acronym initial abbreviations)
CHRE SR A E2 7Y SXEe £gfcz U852z T2 £0| ofHct  H|FEX0]

oiXf 2 mMicize| ‘Mel ofct.

. ﬂ 3 ESSELTE

M5 okx}EE (Phonetic abbreviation) &% 2fX&El (Phonetic abbreviation)

.||I

M= oxtEEll(Phonetic abbreviation) &
Esso, U.S. A(Standerd Qil) Reininghaud Co. Germany Reininghaud Co. GermanySAd% <HXlH
Design : 1923 el (Phonetic abbreviation)

Sveringes Lithografiska Tryckerier.

Design : Uno Duner, 1918.














